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Abstract
© 2018, Universidad del Zulia. All rights reserved. This paper is partially addressed at analyzing
key approaches in the economic theory to studying reputation and its impact on the parameters
of the socio-economic development of economic agents. In the paper, a system of concepts is
developed with the basic classification of methods for quantifying reputation both at the micro
and macro levels. As a result, the reputation economy is focused primarily on improving the
competitiveness  of  business  entities,  besides  finding  rational  economic  models  for  the
functioning of economic agents. In conclusion, only a small part of the problems of studying the
reputation economy is touched upon.
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